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At the end of 2009, Sir David Bell retired
as Pearson’s director for people and also
as the board director with oversight of
corporate responsibility. In his 39 years at
the company David did a huge amount to
define what corporate responsibility means
for Pearson and I am very pleased to take
on the role and to try to continue David’s
work in this field. It has always struck
me that the idea of being a responsible
business – one that makes a positive
contribution to society through effective
learning, great books and powerful
journalism – is in many ways the essence
of Pearson.

It starts with being a values-based organisation
(in our words, one that is ‘brave, imaginative and
decent’). It is not about what we say but about how
we behave across our large, complex and diverse
organisation. The kinds of businesses that we’re
in and the products that we make depend on our
earning (and constantly re-earning) the trust of our
readers, teachers and students for quality, accuracy
and independence. We are proud of Pearson’s long
history as a responsible business, but we always
feel that there is much more for us to do.
Pearson will continue to be that values-led company,
placing enormous importance on the impact
we have on the world through our products and
services. We are as determined to enhance the
learning experiences of our students (of all ages and
walks of life) as we are to reduce our impact on the
environment. Our goal remains simple: to be a socially
responsible company that has a positive impact on
society. We focus our impact on four key areas:
Our strategy: Four key areas

1 Product quality and impact
2 Valuing our people
3 Sustainable business practice
4 Active citizenship
We report each year in conjunction with our annual
financial results, so that our people and other
stakeholders can review our activity across the
company and all over the world. You’ll find a table
of last year’s targets and the new ones for 2010
at the end of this report, and some examples of the
ways in which we’ve been publicly recognised for our
efforts in 2009 in the next section. We harbour big
ambitions for what we can achieve and we welcome
your comments and suggestions as to what and how
you think we can do better – please feel free to send
an email to me at robin.freestone@pearson.com
to share your thoughts.
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